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Digital marketing channels 
Your digital marketing campaigns need to be tailored to suit the different digital channels. 
The challenge? Your brand voice and personality needs to stay consistent (although some 
elements will differ inevitably to suit the relevant channel).
These channels are:
• Websites
• Mobi sites
• Email marketing
• Online advertising / PPC Advertising
• Digital PR
• Social media

The Website

This is your brand’s home in the digital world and it needs to communicate your brand’s core 
values and personality. The website should contain both long and short copy to keep the eye 
interested.

Mobi Sites 

Mobile sites are often a pared-down version of the actual website and should be a unique 
experience — don’t just recreate the main website! Consider your content and the way users 
use the chosen mobile device, but keep the key information. You need to take social and 
local factors into account (responsiveness is a must!).

Did You Know?  
In March 2016, Google revised their mobile-friendly algorithm (first introduced in April 2015). 
The updated algorithm has increased the penalty on SEO for sites that don’t have mobile-
friendly websites. Read more here.

Email Marketing 

Email marketing is a great way to build a relationship with your customers. The main goal of 
your email marketing campaigns should be to retain the value of customers and to build 
brand loyalty. To achieve this, curating the content you send out is of paramount importance. 
Some entrepreneurs view email marketing as a waste of time, but they can’t be more 
wrong! Pratik Dholakiya, Entrepreneur contributor, emphasises this by saying: “A well-
crafted email has tremendous potential to deliver the returns you are looking for. Don’t ignore 
this channel at any cost.”

Benefits of Email Marketing:
Low cost in comparison to some marketing methods
Sign-ups allows you to collect key information
Emails can be used to cross-promote other channels
Can build email campaigns on top of one another

Email Marketing Tips:

Segment and personalise
Segmenting your mailing lists according to demographics and interest will increase the 
relevance of your email, which could lead to click-throughs, which could lead to sales… see 
where I’m going with this?

Respond
In today’s digital world, people want to feel like they are speaking to another person, not just 
a large, impersonal company. Make sure you don’t have “do not respond” email addresses.

http://blog.hebsdigital.com/google-just-upped-the-penalty-for-not-having-a-mobile-friendly-hotel-website/
https://www.entrepreneur.com/author/pratik-dholakiya
https://www.entrepreneur.com/
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Double-opt in
Send a verification email to show people you take things seriously. This will also give the 
impression that you’re not likely to spam them.

Make signing up and unsubscribing easy
Remember, you want people to subscribe… Also, nothing is as annoying as a 10-step 
system to unsubscribe.

Have clear privacy policies
Many bulk email systems require this before allowing you to send emails using their system.

Testing, 123
Always send a test email to yourself to make sure everything is displaying correctly. When 
you speak to other marketers about this, they’ll all confess that a campaign they sent out had 
a “little glitch”. But don’t be fooled, this isn’t a right of passage, so remember: Be the best, do 
the test.

Targeting
Use consumer intelligence for targeted and more personalised messaging.

Have a specific email domain
This could keep your email out of the recipients’ spam folders.

A sense of urgency
Create a sense of urgency if you can (a limited offer always does the trick).

Online Advertising / PPC Advertising 

Online advertising can increase both sales and brand awareness. Users can choose whether 
or not to engage with your ad. Paid advertising delivers targeted traffic in a short time. This 
is, however, impacted by your predetermined budget. Luckily, your advertising budget is still 
under your control. The success of your PPC campaign relies on how well you choose your 
keywords, as well as how you structure and optimise content. Another benefit of online 
advertising is that you can customise your targeting; defining it by demographic, 
geographical location and even interests! Examples of online advertising include Google 
Adwords.

Digital PR 

Digital PR enables a two-way conversation and allows you to engage in a more immediate 
way with your customers. PR is used to connect with customers and to build and manage 
relationships. Digital PR also enhances brand awareness, exposure and SEO efforts.

Social Media 

Your social media accounts should contain informative, entertaining content that users would 
want to share and engage with.
Social media is ideal to:
• raise awareness
• tell your brand’s story
• customer engagement

Social Media Channels Explained:

With so many different platforms available, deciding which ones are ideal for you could be bit 
of a puzzle. We’ve summarised it nicely:

Facebook 
Traditionally viewed as a B2C platform, you can reach out to almost any kind consumer via 
Facebook. The key to success? Know your target audience.
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Twitter 
Twitter is categorised as being more of a B2B platform than a B2C platform. However, if 
you’re trying to develop a new business and want to reach out to early adopters, then Twitter 
may be for you, particularly in generating fast brand awareness.

LinkedIn 
Want to reach out to business professionals? Then LinkedIn is the place to be!

Google+

Google+ is another way to reach out to early adapters. It’s advised to start using this, since 
doing so ought to have a big impact on SEO in the future (according to the gossip).

Pinterest 
Pinterest is one of the more visual social media platforms. Clothing retailers quite enjoy 
Pinterest. The majority of users are women, so Pinterest is ideal if your brand is directed to 
mostly women.

Instagram 
“Picture Twitter” is how I’d describe Instagram (or Insta for short) to newcomers. Instagram is 
also a visual-based platform, but one of the main differences between Insta and Pinterest, 
lies in the name itself. Instagram is all about sharing a photo instantly with your followers. 
Many major brands have joined Instagram, plus the photo filters can make anyone look like a 
professional photographer.

Before Logging Off

Here are some final tips before you start planning your online strategy:

Know Thy Customer 

Go to where your customers are.

Keep the content fresh

Rather have fewer, well-managed social media channels than a whole bunch of social 
corpses.

Put People First

Jeremiah Owyang said “B2B and B2C no longer exist. All that matters now is P2P: People-
to-people”
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